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In this paper we present ethnographic research on the way in which two postdoctoral researchers at Ghent University present their research to the media at the monthly press conference organized by the university. One of the two research projects presented is on the reactions to traumatic coma of a relative; the other is on human empathy. Our data consists of the following:
· transcripts of semi-structured interviews with key figures (including the two researchers, the university press officer and a selection of the journalists who attended the press conference)

· a video-recording of the press conference (including the two researchers’ 10-minute presentations supported by PowerPoint and the subsequent Q&A sessions)
· a corpus of newspaper articles based on the press conference

· the press releases that were issued at the press conference as well as selected field data related to the writing process for these press releases (including preliminary versions, comments from the press officer and reactions from the researchers, etc.)
· internal documents on the university’s popularization policy
Based on these data, it is shown that the university (including its press officer) and individual researchers have different, sometimes even conflicting ambitions in organizing/taking part in the press conference: while the researchers want to popularize their scientific work, the university’s press officer is basically trying to promote the institution. As far as the interaction between the researchers and the journalists is concerned, it is suggested that there is an intriguing contrast between the researchers’ attempt to popularize and the journalists reactions to it: for example, in our data, it is the journalists who introduce technical jargon, while the researchers try to popularize their presentations. 
