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News texts generally report events the reporter has been told about by others (Bell 1991). How does the reporter pass this information on to his readers? Does he acknowledge that he heard it from somebody else, or does he pretend he ‘just happens to know about it’? Of course we know that news discourse does both: for some information the reporter takes full responsibility, while other information is attributed to external sources (perspectivized). But what kind of information is perspectivized and what kind of information is not? 

We might try to investigate this by simply looking at the phrasing of news reports. But since news reports are often at least partly based on other texts (which use perspectivization themselves), it would be preferable to analyse news reports together with the ‘input’ texts. It is commonly recognized that a certain way of embedding others’ speech into one’s own text is a defining chararteristic of the news genre. A contrastive analysis of input texts and news texts may reveal how this kind of embedding is actually performed by news writers.


This study uses a corpusof text pairs consisting of corporate press releases and news reports based on them. While many news texts draw upon discourse coming from news sources, the press release is special in that it represents a source text mimicking some textual features of news texts, such as third-person perspective and the use of quotes (which are actually self-quotes, see Jacobs 1999). 

The analysis focuses on the changes in perspective that can be observed when going from the releases to the reports. For instance, unperspectivized information may be perspectivized by adding source attributions to it; but we also find cases of perspectivized information losing their perspective in the report. Also, perspectivized information may pass from one text to the other while the but with changes in the way the perspective is indicated. Besides these changes in perspective however, we should not ignore the massive amount of de-perspectivized information that passes from releases to reports without modification. 

Our analysis shows how successful press release writers are in terms of the linguistic ‘uptake’ of their work by journalists, and how news writers use perspectivization and de-perspectivization to produce the semblance of objectivity and detachment that is so typical of news texts. 
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